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CEO’s letter

“I am pleased to present this report to illustrate how Filmar Spa, through its work and its commitments on central issues 
such as governance, people, environmental protection, relations with the territory, contributes to the achievement of the 
Sustainable Development Goals defined by the United Nations 2030 Agenda. 
Sustainability has always been central to our company’s strategy, it is in our DNA.
In fact, since our foundation, we have been promoting and working towards the creation of a more responsible and 
sustainable fashion system, not only by acquiring certifications regarding products and processes, but also by building a 
transparent, eco-compatible and socially responsible supply chain.

Furthermore, thanks to the lasting relationships with our stakeholders established in over than 60 years of experience, we 
can also proudly boast in organizing and participating in numerous supply chain projects to ensure that our products are 
made compatibly with the well-being of people, their rights and environmental protection.
To structure and measure our work in the field of sustainability, we have prepared a three-year Action Plan integrated and 
synergistic with our corporate objectives.

A continuous commitment to present to our stakeholders, in an ever more complete and transparent way, our social 
responsibility policy and the developments of our company”
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1.1 - Products of excellence,
lasting over time

3

Our collections are constantly updated thanks to research and 
development programs and green technologies that allow us to 
create yarns in cotton and blended with other sustainable, innovative, 
environmentally friendly and trendy fibers.

We add talent and creativity to excellent products that are appreciated 
and last over time. 
Filmar is a textile company that has been applying research and 
passion since 1958 in the production and finishing of high quality 
cotton-based yarns.

Located in the heart of Franciacorta, in the province of Brescia, Filmar 
combines dedication, technological innovation and sustainable 
development to create products that respond to global challenges 
and that are in step with market demands.

We produce and market high 
quality cotton-based yarns for 

the best brands in the world, 
selecting precious raw materials 

that we transform through 
innovative production systems 
that respect the environment, 

people and their health.
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1.2 - Our story

In 1958, Filmar was established, a textile company specialized in the finishing of cotton yarns, thanks to the passion and 
intuition of Luigi Marzoli.
Very-high quality cotton, consolidated know-how and responsibility: this has been the winning strategy of the Marzoli family 
for more than 60 years, which over the years has allowed the construction of a new model plant, with about 115 employees, 
which operates with production processes that respect the environment, health of workers and final consumers.

In 1958, from the passion and intuition of Luigi Marzoli, Filmar was born, a textile company 
specialized in the finishing of cotton yarns.Very high quality cotton, consolidated know-how, social 

responsibility and a lot of passion. This is the winning strategy that has allowed the creation of a 
model factory that operates with production processes that 

respect the environment, the health of workers and final consumers.
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In recent years, Filmar has implemented a corporate 
modernization process, according to the dictates of 
Lean Thinking and Lean Manufacturing which have 
led to the creation of a new automated warehouse 
and internal reorganization, improving efficiency 
and reducing errors and waiting times.

A series of initiatives, solidarity campaigns and 
innovative projects were developed around this 
model of sustainable factory, also supported by the 
subsidiary Filmar Nile Textile born in 2009.

Among the various projects, Cottonforlife is our 
flagship initiative. A complex project to improve the 
sustainability and traceability of the cotton supply 
chain in Egypt, launched in 2015 by the subsidiary 
Filmar Nile Textile and the support of Alexbank of 
the Intesa San Paolo Group.

Since 2016, Filmar has also been dedicated to 
inspiring young students of fashion and design 
schools with universities thanks to the Colorama 
Award contest, which gives young people the 
opportunity to see their talents applied to real 
projects, outside the school walls.
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year of foundation

 new headquarters
(Zocco d’ Erbusco - BS)

First organic cotton,
foundation of brand

foundation of the subsidiary
Filmar Nile Textile 

1958

1990

brand acquisition

evolution of
corporate identity

2012

2014

2004 2009

Timeline

the original

®
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Start of the second 
phase of Cottonforlife 

and re-layout
of production areas in 

Filmar

digital transformation
and launch of a strategy for 

traceability and transparency 
via blockchain and collabora-

tion with UNECE

Lean philosophy and
automated warehouse

Introduction at the Milan 
EXPO 2015 for brand

2015

60th anniversary of the 
foundation and start of 
the collaboration with 

UNIDO

2018

Colorama Award
is launched

2016

2020

2021

2019
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1.3 - Governance

Filmar, founded by Luigi Marzoli in 1958, has been run by his own family for over 60 years. Tradition, passion and know-how 
have passed into the hands and hearts of the second generation who, since 2010, have managed the company under the 
presidency of Marco Marzoli.

Marco and his brother Enrico lead the company with the belief that the boundaries of excellence, made up of quality, precious 
materials and values, are mixed with those of environmental, social and economic sustainability.

Corporate principles and Values of which Filmar is proud, communicated and transmitted to all stakeholders through the 
Code of Ethics and the Principles of Sustainability. Documents approved by the Company’s Board of Directors and essential 
references for the development of its corporate strategies and Sustainability Plans.

The management system adopted by the company is traditional, consisting of the Board of Directors, which includes Marco, 
Enrico and Michelle Marzoli (the latter representative of the 3rd generation) and the Board of Statutory Auditors.

The Board of Statutory Auditors is made up of 5 external members who represent the supervisory body. The latter has the 
task of supervising the activities of the directors and checking that the management and administration of the company are 
carried out in compliance with the law and the articles of association.

Marco and Enrico lead the company with the belief that the boundaries of 
excellence, made up of quality, precious materials and values, are mixed with those 

of environmental, social and economic sustainability.
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1.4 - Code of ethics and principles
of sustainability

With its Code of Ethics and the Principles of Sustainability, 
Filmar defines its charter of values and its commitment to act 
in a just, responsible and honorable way, pursuing high quality 
standards, in compliance with current regulations and the 
voluntary certifications of reference on the subject, to national 
and international level.

The values and principles on which the company is 
founded translate into actions characterized by the 
sharing of objectives, actions, knowledge between 
the various stakeholders aimed at defending the 
common good.
We defend our values globally by participating in the 
United Nations Global Compact.

As a member of the UN Global Compact and as 
expressed in its Sustainability Principles, Filmar is 
committed to defending and respecting human 
rights, work, the environment and the fight against 
corruption.

Within the company, Filmar promotes respect 
for the physical and cultural integrity of people, 
condemning all forms of discrimination (ethnicity, 
sex, religion, etc.) and guaranteeing respectful 
working conditions.
Filmar also directs its action towards Stakeholders, 
according to conduct based on integrity, loyalty, 
fairness, impartiality and transparency, favoring the 
creation of strategic and lasting partnerships with 
suppliers and customers.

Verification of compliance with the Code of Ethics 
is entrusted to the Supervisory Body provided by 
Legislative Decree 231/01 composed of individuals 
external to the company with the task of monitoring 
the application of the Code of Ethics by the 
interested parties, through the application of specific 
internal audit plans and report of any violations. The 
Supervisory Body has been established within 
the framework of the Organization and Control 
Model that the Company has launched since 2016 
and which has been updated over time following 
legislative developments.

The values and principles on which the company is 
founded translate into actions characterized by the 

sharing of objectives, actions, knowledge between the 
various stakeholders aimed at defending the common 
good. We defend our values globally by participating in 

the United Nations Global Compact.
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1.5 - Company evolution in a 
Lean perspective

In a constantly evolving market and considering the changes induced by digital transformation in the context of industry
4.0 and in response to the new sustainability requirements, Filmar is one of the first textile companies to have adopted 
innovative management approaches such as Lean Manufacturing and Lean Thinking for operational efficiency.

A decision taken following a strategic planning activity that saw the involvement of representatives of the various company 
levels, for the formalization of the corporate vision and mission.

The process has made possible to align and share common objectives to be achieved through specific projects that involve 
actions to be performed in a synergistic manner between the different departments and the different work teams. The 
projects are monitored biweekly by a special work team that then submits the results to the Steering Committee which, every 
2 months, brings together the project leaders for a strategic review.

Lean Manufacturing e Lean Thinking to increase production efficiency.
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This has allowed us continuously to focus our attention on company priorities and, consequently, to define a medium-long 
term strategy that represents a real tool of governance and continuous creation of value for our customers. In particular, 
we have identified continuous improvement as one of the priorities on which we want to invest and for this reason all the 
employees of the various departments have been involved in the advancement of innovative ideas and improvements with 
a view to sustainability and efficiency.

A continuous but gradual improvement, made in small steps according to the Lean Thinking approach, which carefully analyzes 
the imperfections and waste that characterize each strategy and each manufacturing process, taking into consideration the 
entire production chain. The key that allows the continuity of improvement lies in the adoption of a collaborative spirit for the 
pursuit of a common goal, by all the people who contribute to business success every day.

Medium and long-term strategy 
as a governance tool for the 

continuous creation of value.
In fact, continuous improvement 

is the basis of all our activities.

Strategic Lean planning to define 
projects, share objectives and 

synergistic actions between the 
different departments

and the different works.

RESPECT FOR

PEOPLE

CONTINUOUS

IMPROVEMENT

WASTE

REDUCTION
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1.6 - Overview 2020 / 2021

60
years of history

2
contests

115
employees

+ 2.700
colors

automated warehouse

2.500
clients

+ 3 mln kg
of yarn sold

LEAN
discipline

knitting lab

services:
stock service,

lean h100, on demand

10.000 m²
production area

760.000 kwh
of renewable energy

310 h
of training

+ 200
items
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1.7 - Origin of the product

The value of the Filmar yarn is sought at its origin, in cotton-growing 
agricultural farms in various countries including Egypt, a country that 
produces exceptionally high quality long and extra long fiber cottons.

Thanks to the passion for the finishing of this material, Filmar has built 
over the years a network of companies and stakeholders who, thanks 
to lasting and inclusive partnerships, produce and create exclusive 
yarns, able to meet the growing needs of the increasingly demanding 
market in terms of quality and attentive to the issue of sustainability. In 
particular, Filmar Spa works synergistically with Filmar Nile Textile, its 
subsidiary in Egypt, with which it undertakes to provide the customer 
with the highest quality yarn, produced with respect for people and 
the environment.

Egypt

Sudan USA

Greece

Burkina Faso

India

Benin

Turkey

the quality of the yarns is 
guranteed by the excellent 

quality of long and extra long 
staple cotton, monitered along 
the value chain from the  farm.  

Egyptian cotton one stands out 
for quality and durability and it is 

one of our preferred cotton fibers
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1.8 - Value chain

Supply chain partnerships to monitor the supply chain starting from the cultivation of cotton and to guarantee traceable and 
transparent products from field to shelf.

A business model that is based on responsible practices in respect of people, their well-being and the environment and that 
has given rise to various initiatives and supply chain collaborations that allow us to measure our impacts and define how to 
reduce the negative ones and increase the positive ones.

- Supporting Egyptian cotton farmers with training activities on principles and criteria relating to organic farming, reduction 
of environmental impact, respect for workers’ rights and prevention of child labor.

- Activate strategic partnerships with suppliers and customers to share and strengthen technical knowledge to best 
meet the needs and desires of the fashion industry.

Thanks to its over 60 years of experience, Filmar uses a network of suppliers with whom the company has established 
lasting relationships that contribute to the competitiveness and quality of the products and services offered. Among the main 
suppliers is Filmar Nile Textile, a subsidiary of Filmar, located in Egypt, in Borg El Arab near Alexandria.

Filmar Nile Textile has a high degree of integration with Filmar and with which it shares much of the know-how.
Other suppliers are mainly represented by dyehouses in northern Italy with whom Filmar has been working for many years 
and with whom it has established relationships of trust.

A business model that is based on responsible practices in respect of people, their well-being and the 
environment and that has given rise to various initiatives and supply chain collaborations that allow us to 

measure our impacts and define how to reduce the negative ones and increase the positive ones.
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Activate strategic partnerships with suppliers and customers to share and strengthen technical knowledge 
to best meet the needs and desires of the fashion industry.

15

cultivation

packaging

ginning

spinning

finishing

weaving

brand

ensure education 
for young people

increase 
employability of 
young people in 
textile sector

ensure health and 
well-being in the 
workplace

promote 
circularity and 
sustainable 
production

foster 
partnerships
and 
collaborations 

reduce impact
through innovation

and efficient 
infrastructures

reduce negative
impact by growing
sustainable cotton

reduce water 
consumption 

and waste water 
control

reduce energy 
consumption from 

fossil fuels

increasing
positive impact

reducing
negative impact
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1.9 - Production processes of Filmar group

Filmar works by adopting a production model that provides for high integration with companies and historical suppliers. 
Therefore we are able to control our product in all its production phases, such as:

COMBING

SPINNING

DYEING

GINNING
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WINDING OFF

WINDING

LOGISTIC HUB

TWISTING

DOUBLING
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1.10 - Filmar yarns in the world

Filmar has today established a leading position in the market, both in Italy and abroad, confirming a continuously growing 
presence in global markets. Filmar yarns are currently present in 63 countries around the world to play the fashion sector with 
a leading role.

73%
Knitwear

15%
Hosiery

12%
Weaving

80%
Europe

9%
America

1%
rest of the world

10%
Asia
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1.11 - Sustainability is woven in
our business model

Since its foundation, Filmar has promoted 
sustainable fashion not only by acquiring 
certifications regarding processes and products, 
but also by building a transparent, environmentally 
friendly and socially responsible supply chain.

For the company, respect for the environment 
and the community is essential for carrying out its 
activities.

Since September 2017 Filmar has been a 
member of the UN Global compact, supporting 
the 10 principles concerning human rights, work, 
environment and fight to corruption.

Sustainability is contextualized within the company system through the connection and synergy with 
the activities set out in the corporate strategic plan. A win-win way of working and thinking capable of 

triggering a real collective growth to feed corporate and strategic corporate objectives.
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Filmar Corporate Strategy

Strategic Objectives ESG Cross themes

Filmar Sustainability Plan SDGs

INCLUSIVE 

TRACEABLE 

SUSTAINABLE 

TRANSPARENT

 CIRCULAR 

MEASURABLE

Governance, business 
integrity and economic 

and financial sustainability

Social and ethical local 
communities, employees, 

relationship with the 
territory and human rights

Environment and climate

Sustainability is therefore not only an opportunity, but a real corporate 
mission to represent a model of excellence in the world, adopting 
a pervasive approach to business capable of responding to the 
challenges of a market increasingly aware of the impacts that industrial 
processes produce on society and the environment.

Filmar has decided to structure its sustainability path through the 
adoption of an integrated strategy, capable of combining business 
growth with social and environmental sustainability, creating long-
term value.

For this reason, the sustainability issues and hotspots relevant to the 
company have been integrated into the corporate strategy.
The activities are collected in the Sustainability Plan which represents 
Filmar’s strategic vision in terms of sustainability.
The Plan, taking into account the expectations of our stakeholders, 
declines the commitments undertaken by the company into 
objectives that can be measured over time through KPIs to which 
various business activities and projects contribute.

Through this integrated strategy Filmar is committed to contributing 
to the development goals and responding in a sustainable way to the 
challenges of today’s and tomorrow’s markets.
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Filmar promotes 
the sustainable 
cultivation of cotton 
and is committed 
to increasing 
the purchase of 
sustainable raw 
materials while 
respecting the 
environment and 
communities.

Filmar is committed 
annually to reducing 
our energy 
impact. It invests 
in environmentally 
friendly energy 
projects, including 
the installation of 
photovoltaic panels 
and LED lights.
Development 
and application of 
company policies to 
improve efficiency 
in production 
processes and 
distribution systems.

Filmar is committed 
to limiting waste 
in operations and 
along the supply 
chain, thanks to the 
adoption of Lean 
Manufacturing 
principles. Define 
programs for saving 
resources and 
improving efficiency 
chain.

Filmar builds lasting 
and inclusive 
partnerships 
aimed at promoting 
sustainability in the 
world of textiles and 
fashion.

Filmar ensures fair 
working hours in its 
factories and also 
demands it from 
partners throughout 
the supply chain.
It addresses the 
problem of safety 
in the workplace 
by implementing 
policies and 
programs to reduce 
the possibility of 
injuries and illnesses 
in the workplace.

Filmar has 
restructured its 
production sites 
and offices to 
make them more 
efficient by following 
lean processes to 
improve efficiency 
and sustainability.

Filmar is committed 
to reducing CO2 
emissions generated 
by company 
processes, through 
energy efficiency 
measures, waste 
management and 
product LCA.

Filmar promotes internal training projects for all 
employees to encourage continuous learning. 
It activates collaborations with schools, 
through interventions and internships, to train 
today’s young people on topics related to the 
world of textiles and sustainability. It supports 
education and training activities on textiles to 
facilitate the employment of young people.

1.12 - Filmar’s contribution to sustainable
development goals

the reference point for Filmar’s activities and sustainability programs is the 2030 Agenda for Sustainable 
Development of the UN, concerns the commitments for people, for prosperity and for the protection of the 

planet and is realized in the 17 Sustainable Development Goals, SDGs.
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PRODUCTION

77

MEN

40%

WOMEN

60%

WAREHOUSE

10

OFFICES

28

2.1 - Our employees

115

The well-being of people is at the heart of Filmar’s daily strategies and activities.
The quality of the products derives from the people who take an interest in the company every day and work according 
to company principles and implement transparent, traceable and sustainable processes.

This is the core value that we preserve and nurture.

Filmar has always promoted a series of activities and initiatives in favor not only of its employees, through benefits 
and training courses, but also of the community, organizing events and sponsoring activities.
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2.2 - Filmar Academy:
Training and growth In & Out

2.2.1 - Filmar Academy - In

The enhancement of people through a process of continuous 
improvement is one of the priorities for Filmar.
Attention to training and personal growth is a constant of Filmar, 
aware of the strategic importance it exercises for the improvement of  
company performance and productivity.
The training programs are therefore designed to meet the needs 
of innovation, quality improvement and sustainability as well as 
the specifics of professional growth for the different profiles in the 
company.
Numerous training courses have been launched at Filmar over the 
years.

Starting from March 2020, the company has intensified both, internal 
communication and training activities.
The latter were organized in the form of a “virtual workshop” thus 
allowing remote participation of company staff, also thanks to the help 
of our internal experts.

This is how Filmar Academy was born, a team effort that offers 
continuous improvements and synergies between the various skills. In 
2 years we have activated 40 training courses for 115 workers and 18 
agents, for a total of 310 hours. Internal and external industry experts 
made themselves available to share knowledge and skills.

subject classes 2018 classes 2019 classes 2020 classes 2021

security 9 8 10 10

textiles - - 4 2

Lean discipline 1 1 3 3

sustainability - - 2 1

digitalization - - 3 2

TOTAL 10 9 22 18

Filmar Academy, a team work that offers continuous improvements and synergies between the various skills. In 2 
years we have activated 40 training courses for 113 workers and 18 agents, for a total of 310 hours.

Internal and external industry experts made themselves available to share knowledge and skills.
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In - Upskilling and corporate reorganization

The introduction of digitization and the re-layout of the production area have led the company to evaluate the skills of its 
employees to adapt them to new duties and tasks. The reorganization of the production area, in fact, is not limited to a mere 
reorganization of company machinery but also to an empowerment of the workforce, with a view to personal and professional 
improvement and growth of workers.

Since 2020, a training and mentoring course has been designed divided into three main training modules:

- Basic course, delivered by external trainers and with the aim of improving the main soft skills, including: problem solving, 
team working and time management.

- In-depth course, delivered by internal company experts, with the aim of providing technical information on relevant aspects 
of the product and the production process. The lessons are held at distance through thematic videolessons on: spinning, 
dyeing and the production cycle as a whole.

- Support and coaching for the development and practical verification of the skills acquired and the ability to perform the 
tasks necessary for processing production orders within the departments.

The activities, divided into various cycles, took place with approximately 150 hours of training between June 2020 and it 
October 2021. To date, this process of organizational and skills reorganization has touched 28% of the production staff and 
will be extended to all personnel with the aim of improving work awareness and reducing alienation in the work environment. 
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The employees of all departments are in fact involved and encouraged to propose innovative and improvement ideas with a 
view to sustainability and efficiency. Project participants are invited to write their ideas and hypotheses for improvement on 
the “Wall of Ideas”.

So far, 80 ideas have been created and 25 have been awarded with Filmar Lean Coins that employees can exchange for 
corporate benefits. A practical example that allows to align people to work towards common goals and enhance their 
potential, making it a driving force for change and continuous improvement. 

2.2.1.2 - In - One point lesson (OPL) and Wall of ideas for continuous improvement

One Point Lessons (OPL, short themed lessons) 
have been included among the didactic tools to 
bring examples of inconveniences and to expose 
concrete cases of improvement, raising the level of 
general competence of the staff.

Continuous improvement is for us (as well as for 
lean approach) a fundamental pivot for the growth 
of people and of our company in general.

Since 2019, Filmar has generated 42 OPLs in its 
production plant to improve technical knowledge 
and skills as well as to avoid and/or reduce errors 
in the production and shipping phases of the yarns.

One Point Lessons (OPL) to show real cases of improvement in the operational and production areas and raise the 
level of general competence of the staff.
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2.2.1.3 - In – Internal communication and engagement

Continuous improvement cannot be separated from the creation of a relationship of trust with all staff.
In fact, Filmar believes in and promotes direct and continuous communication towards its people with the aim of strengthening 
the team spirit and increasing the quality of the working environment.

Specifically, the employee communication and involvement plan includes meetings and events to strengthen team building 
and convey consistency with corporate values.
Starting from 2019, Filmar’s internal communication activities have focused on enriching content and introducing new themes 
and activities proposed through new formats and tools such as Telegram, YouTube and Microsoft Teams.

2.2.2 - Filmar Academy - Out

Filmar is close to students by offering different internship solutions in the company. In the case of curricular internships, the 
activities are mainly aimed at applying the theoretical notions learned during the course of study and / or drafting the final 
thesis.
Considerable importance both for the company and for the young people involved, it also assumes the activity of PCTO 
(work-related learning), which helps to consolidate the knowledge acquired at school and to test in the field the skills of the 
young people who, in some cases, have received job offers at Filmar.

Filmar encourages these paths and maintains ongoing relationships with the university institutions in the area, including 
the University of Brescia and the University of Bergamo, and high schools, such as the ist L. Einaudi of Chiari (BS) and ist. G. 
Falcone of Palazzolo (BS).
Since 2018, Filmar has supported and participated in the editions of Superpartes Digital Universitas, the master in Digital 
Transformation that prepares new digital talents with a training course consisting of classroom lessons and internships in 
the company. In addition, the company makes its yarns available for the creation of collections subject to theses of fashion 
institutes such as Politecnico di Milano, NABA and IED Milan.

2018 2019 2020 2021

M F TOT M F TOT M F TOT M F TOT

curricular
internship

- 1 1 2 2 4 - 3 3 - 4 4

extracurricular
internship

2 1 3 1 - 1 2 - 2 - - -

PCTO (work-related
learning)

1 1 2 3 1 4 2 1 4 3 3 6

TOTAL 3 3 6 6 3 9 4 4 8 3 3 10
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In times of general economic crisis, low labor productivity, a contraction in consumption that generate a reduction in 
production levels, Filmar has decided to set up a corporate welfare program for its employees. It is in fact in 2021 that the 
company provides a series of benefits that can be used by Filmar staff, regardless of their role.

The Corporate Welfare Project, developed according to the specific needs and considerations of its employees, provides 
for an articulated program to increase the well-being of people and the corporate climate, as well as productivity and 
motivation.

REFUNDS
AND SOCIAL

SECURITY 
SECTION

The worker can request and obtain refunds of a variety
of expenses for himself and his family:

- enrollment and attendance at schools, from kindergarten to university masters.
- refunds of expenses for summer camps, study holidays, school trips, playrooms and school texts.
- repayment of interest expense on loans and mortgages.
- supplementary payments to the category pension fund or to open pension funds chosen by the 
worker.

FREE TIME 
SECTION

Among the corporate welfare services available there are vouchers for recreational activities 
and travel packages to enjoy moments of well-being and relax such as:

- memberships to gyms
- cinema and theater tickets
- extra-professional language and training courses
- magazine subscriptions
- holiday trips

HEALTH
SECTION

Vouchers for major healthcare partners such as:

- specialistic examinations
- check-ups

VOUCHER 
SECTION

Many gift cards for the best brands on the market:

- shopping and fuel vouchers
- clothing and accessories vouchers
- vouchers for technological products

2.3 - Welfare system
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The protection of health and safety in the workplace is fundamental to Filmar’s corporate policy. A healthy work environment 
means safe infrastructures, processes and products controlled by health and safety management systems compliant with 
the ISO 45001: 2018 standard. Filmar has also acquired the ISO 9001: 2015 certification for the quality management system. 
Always following the Lean philosophy, Filmar has implemented a visual management applied to the processes.

Visual Management supports business processes, creating safe and welcoming work environments and promoting 
continuous improvement.
According to the assumptions of visual management, vertical and horizontal safety signs have been therefore set to define 
and highlight safe routes for employees, thus eliminating any dangers.

In addition, spaces have been created in the production area for well-being and relax and to follow refresher courses. 

2.4 - Health and safety

A healthy work environment means safe infrastructures with controlled processes and products.
Visual Management supports business processes, creating safe and welcoming work environments and 

promoting continuous improvement.
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2.5 - Covid-19 Management

To deal with the Coronavirus emergency, the Filmar Anti COVID-19 Protocol has been signed, which refers to the AIB 
guidelines of April 15, 2020. This document establishes the main containment actions of the Covid-19 contagion in Filmar 
workplaces.

The continuation of the company’s activities, in fact, is subordinated only in the presence of conditions that ensure appropriate 
levels of protection and safety for the people who work. Filmar has made significant investments in individual protective 
devices and extraordinary sanitation and hygiene measures.

Numerous precautions have been defined for each department, including the control of entrances, the management of 
common areas, the management of the machines during the rotation of the shift groups and the spacing of the workstations.
Furthermore, for the functions that can be effectively carried out in agile working mode, working from home has been 
activated, with the supply of adequate IT equipment.
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Since our foundation, we have chosen to embrace the philosophy of excellence in every aspect of work, from raw materials 
to service, respecting the environment and preserving the quality of natural resources.

We have increased the quantity of organic cotton purchased in the 20-21 two-year period by more than 100% 
compared to the previous one.

3.1 - Raw material - cotton

Cotton-based yarns are Filmar’s core business. 
Filmar has always sought the finest cotton for the 
creation of its very high quality yarns.

The main types of cotton purchased by the long 
and extra-long staples company are grown mainly 
in Egypt, thanks to the extraordinary fertility of the 
soil and favorable climatic conditions. 

The cotton is sown in late March and harvested by 
hand in September in various stages, in order to 
collect the flakes at the right degree of ripeness and 
maintain all its qualities.

Filmar not only pays attention to the quality of 
the cotton used but also pays attention to its 
origins. The company is committed to acquiring 
sustainable raw materials with a low environmental 
impact, according to strict environmental and social 
standards.

Ecological processes that aim to reduce 
water consumption, preserve the soil and local 
biodiversity, avoiding the use of synthetic and toxic 
pesticides and fertilizers.

Over the years Filmar has been committed to 
increasing the purchase of sustainable cotton used 
to make its yarns, pushing the market towards more 
sustainable and responsible fashion.

purchased sustainable yarn

100.000 kg

153.220 kg

368.711 kg (+ 141%)

200.000 kg

300.000 kg

400.000 kg

500.000 kg

0 kg
wo-year period

2018 - 2019

wo-year period

2020 - 2021
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Transparency is a key element in obtaining consumer trust and 
companies are investing heavily in the traceability of supply chains. 
This means that more and more, compared to the past, to define our 
products “sustainable” we must have full awareness both of the raw 
materials used (both for quality and geographical origin) and of the 
processes and inputs used in industrial transformation processes ( 
water, energy, chemicals).
Since the beginning of its activities, Filmar has always focused on the 
value of the supply chain as a whole, defining strategic relationships 
with its suppliers.

Thanks to the integration of production processes operated through 
reliable suppliers and subsidiaries of the group, we guarantee 
traceability and transparency for many of our products on where, by 
whom and how our products have been made. In particular, the yarn 
collections that originate directly from our activities and projects 
such as, for example, the yarns of the Cottonforlife Initiative, allow us 
to provide our customers with end-to-end information and, in some 
cases, also the product LCA.

Filmar has invested heavily in organic long staple and extra-long staple and in research and development related to 
biodegradable yarns and mélange yarns made also thanks to circular approaches, such as Ecoloop and Ecojeans. To ensure 
that our claims are validated by scientific evidence and data, we have prepared for some products with reduced environmental 
impact, the product LCA and specific brochures to support the communication of our customers and encourage responsible 
purchasing choices by consumers.

3.2 - Our traceable, transparent and low 
environmental impact products

The integration of production 
processes and collaboration 
upstream and downstream 
of our supply chain for the 

traceability and transparency of 
the product from Field to Shelf.
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3.2.1 - Ecoloop

Ecoloop is a yarn designed and produced by Filmar that combines high quality with reduced environmental impact, made 
from a cotton blend composed of 50% colored fibers from internal upcycling activities and 50% virgin fibers.

The intimate blend and the spinning and twisting technique adopted ensure that the virgin portion of fiber encapsulates and 
wraps the other half of it. The result is a high quality mélange yarn that achieves significant savings in virgin cotton, energy, 
water and chemicals. According to the color recipe, the water saving reaches an average of up to 80%

cultivation blending dyeing (-50%)ginning spinningcombing winding

water chemicals energy fuel CO₂
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3.2.2 - Sensil BioCare

35

3.3 - Our sustainability partners

We work with external bodies to obtain objectively assessed certifications and attestations of conformity.

 Internationally recognized certifications and commitments for our yarn collections that contain bio, recycled, biodegradable 
and upcycling fibers.

Filmar has also chosen to use Sensil® BioCare biodegradable yarn in blends with its cotton yarns to further reduce the 
environmental impact of its products.

The technology used to make Sensil® BioCare accelerates the degradation process of textile products, reducing the carbon 
footprint and textile pollution in oceans and landfills. 

Quality products with a high innovation value that help us address increasingly urgent environmental challenges.

Non-CICLO Untreated -4.14%0.0 %

10.0 %
500375125days 250

test conduced on microfiber Nylon samples to mimic the actual scenario in the marine enviroment

10.0 %

20.0 %

30.0 %

40.0 %

Biodegradation test ASTM D6691 @ 494 days

CICLO treated 39.33%
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3.4 -Traceability: our action plan

Consumers are increasingly aware of the negative impacts of the supply chain in the areas of human rights, environment and 
human health. Improving the traceability and transparency of our supply chain is a priority. Thanks to an action plan integrated 
with our corporate strategy, we will be able to monitor our supply chains.
Traceability is an important asset to manage and protect our business and to ensure that our stakeholders and suppliers 
adopt the same environmental compliance standards, sharing our principles as expressed in the Code of Ethics.

To develop the skills of our teams, we take an active part in the United Nations European Economic Commission (UNECE) 
project thanks to which we have defined important objectives and KPIs that will allow us in the near future to offer customers 
and stakeholders greater traceability of our products.

Our goal is to create digital twins for our products, keeping track of the yarn from the seed. Filmar collaborates with UNECE 
for the development of the Accelerating action for Sustainable and Circular Value Chains in Garment & Footwear project. The 
initiative, carried out with the support of the European Union, aims to provide solutions to make it easier to track products in 
the clothing and footwear industry.

In particular, Filmar participates in the pilot project relating to traceability and due diligence in the cotton supply chain, thanks 
to blockchain systems that allow us to provide precise data on the composition and origin of our products to authorized 
partners.

Cert. ID: 167283.2
Processing Std.: STANDARD 100 by OEKO-TEX
Issue date: 07/31/2021
Valid until: 07/31/2021
Cert. Type: Certificate of conformity
Status: ACCEPTED

Cert. ID: 167283.2
Processing Std.: STANDARD 100 by OEKO-TEX
Issue date: 07/31/2021
Valid until: 07/31/2021
Cert. Type: Certificate of conformity
Status: ACCEPTED

ZERO 60/2
CLAIM: organic cottonGinning, Trading

Naturetex, Ginning, Tradig

Spinning
Filmar Nile Textile, SPINNING

Manufacturing, Packing, Trading, Warehousing, 
distribution Filmar Spa, twisting, packaging

Giza 92

ZERO

Origin

Fibre content

Product quality

Social / enviromental...

Use of chemicals

Name:

Adress:

Region:

State:

Filmar Spa

25030 Zocco
d’ Erbusco (BS)

Italy

Via A. De Gasperi 65

Document history

Sustainability 
Criteria

Documents

Producer
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3.5 - Digital Yarn Passport (DYP Card)

Our goal is to create products accompanied by information on their quality, performance, transparency and traceability of 
their supply chain together with their environmental impact.
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Filmar approach involves the continuous application of preventive environmental strategies in processes, products and 
services in order to increase the efficiency of business operations and reduce risks to humans and the environment.
We address the three dimensions of sustainability, individually and synergistically:

a) higher economic performance through better use of resources;

b) environmental protection by conserving resources and minimizing the impact generated by industrial operations on the 
surrounding environment;

c) improvement of the social dimension by protecting the well-being of workers and local communities.

4.1 - Electricity and emissions

The fundamental goal for Filmar is the achievement 
of energy efficiency, with the consequent reduction 
of the company’s environmental impact.
From the point of view of energy sustainability, 
Filmar operates on three levels:

- Increase the efficiency of its processes, through 
the disposal of “energy-intensive” equipment such 
as old generation electric motors and lighting 
systems that use traditional technologies, in 
favor of more performing and low-consumption 
technologies, such as LED lights that in recent 
years they have been installed both in the offices 
and in the production departments.

- Increase in the supply of energy produced from 
renewable energy sources.

- Reduction of energy use through the use and 
dissemination of monitoring systems for a rational 
use of energy
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Kwh from renewable sourcesKwh from the grid

100%

50%

0%
2018 2019 2020 2021

100%

0%

78%

22%

79%

21%

96%

4%

% renewable and non-renewable per kg worked

Thanks to the introduction of photovoltaic panels, 
the replacement of old generation motors with 
new low energy consumption and high efficiency 
motors, as well as the conversion of the lighting 
system from halogen to LED, starting from 2019, 
Filmar has had a decrease consumption withdrawn 
from the grid, favoring the use of renewable energy.

As shown in the figure above, in four years Filmar has 
reduced by about 20% the use of energy supplied 
by the grid, which is mainly produced from non-
renewable sources, in favor of self-consumption 
given by the production of energy through the 
photovoltaic system installed on the roof of the new 
automated warehouse.

Starting from 2019, Filmar has reduced the use of energy supplied by the grid of about 20% in favor of self-
consumption given by the production of energy through the photovoltaic system.
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Furthermore, 25% of the energy produced is fed into the national energy network (approximately 5% of the total energy 
produced and / or used by Filmar during the year), in favor of a reduction in dependence on traditional energy sources by the 
national electricity system.

our energy improvement plan includes major investments in innovative technologies and in the optimization of 
consumption to reduce dependence on non-renewable energy sources by 50% over the next three years.

100%

50%
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100% 78%

15%

7% 5%

80%

15%

96%
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 energy makeup
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In particular, thanks to the 4,500 square meters of solar panels, the company has managed to reduce its carbon footprint per 
kg of product sold due to the use of electricity. We have therefore gone from 0.29 kg of CO2 per kg of yarn sold in 2018 to 0.21 
kg of CO2 per kg of yarn sold in 2021, as shown in the figure below.
Filmar’s commitment to mitigating its carbon footprint by reducing energy consumption is consistent and significant.

In this regard, Filmar’s energy improvement plan for the next three years foresees investing more and more in innovative 
technologies and in the optimization of energy consumption in all company processes, in order to reduce dependence on 
sources by 50%. non-renewable energy sources.

the carbon footprint per kg of product sold decreased from 0.29 kg of CO2 per kg of yarn (2018 measurement)
to 0.21 kg of CO2 per kg of yarn (2021 measurement)
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4.2 - Waste management

Waste management is another critical element for the sustainable performance of any textile company.
In this regard, Filmar is also directing its commitment towards the optimization of waste management and disposal processes 
of the entire production activity.

For years, in the Filmar offices and in the production plants, the separate collection of waste materials has been carried out 
according to local directives.

0,00

0,05

0,20

0,10

0,25

0,15

0,30

0,35

kg waste produced per kg sold

paper

2018

2019

2020

2021

plastic wood miscellaneous

0,026 0,017 0,009 0,015

0,029 0,020 0,013 0,015

0,026

0,011

0,022

0,017

0,003

0,001

0,015

0,015



43

Filmar and sustainability: open report 2022

From 2018 to today, the company has had a significant reduction in the consumption of paper and packaging material 
(including: cardboard boxes, film for wrapping pallets, etc.), thanks to the complete digitalization of the management of the 
production order process and optimization of the production-logistic process.
Most of the waste from Filmar’s operating processes is recovered by the company in charge of disposal and appropriately 
recycled, to create new products.

In particular, the waste disposal company recovers:

- 100% of the plastic;
- 100% paper and cardboard;
- 100% of the wood;
- 85% of mixed materials.
  
In the production process, the paraffin residues used to give the product shine are appropriately recovered thanks to suppliers 
responsible for their collection. In this way it is possible to recycle the paraffin residues, transforming them back into products 
that can be reintroduced into the production cycle, limiting the creation of unusable waste.
The table below shows how in recent years Filmar has tried to optimize the use of paraffin, significantly reducing its 
consumption.

Furthermore, since 2019 Filmar has implemented a production waste recovery program.
This project aims to limit the production of textile waste, reintroducing part of the yarn, previously discarded, and reprocessed 
into the production process to obtain a high quality yarn.

baseline 2018 kg paraffin purchased kg paraffin used kg paraffin returned

2018 - - -

2019 - 17 % - 5 % 77 %

2020 - 12 % - 33 % 78 %

2021 - 3 % - 57 % - 20 %
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4.3 - Reorganization of Production
departments and digitalization

Filmar is one of the first textile companies to have adopted innovative management approaches such as Lean Manufacturing 
and Lean Thinking to increase operational efficiency combined with greater economic, financial and environmental 
sustainability of the company. Over the past few years, Filmar has undertaken a series of investments aimed at reorganizing 
its internal aspect from a lean perspective by reorganizing the layout of the production department which now allows the 
company to produce less inventory and waste, improving production efficiency.

Thanks to the re-layout, a new department is now active, called LeanH100, made up of innovative machinery 
capable of managing small orders ranging from 1 kg to 100 kg, with efficiency and speed, guaranteeing 

deliveries in 100 hours (H100).
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Thanks to the re-layout, a new department is now active, called LeanH100, made up of innovative machinery capable of 
managing small orders ranging from 1 kg to 100 kg, with efficiency and speed, guaranteeing deliveries in 100 hours (H100). 
The traditional production department now extends over a single floor where all the processing phases are present, from 
doubling to packaging. The new arrangement allows to optimize the working time and reduce waste.

Filmar’s automated warehouse, also the result of the reorganization and digitalization of processes, covers approximately 
4,500 square meters and responds to the need for greater flexibility in the management of orders (both large and small) 
ensuring immediate and quality responses for customers.
The introduction of 4.0 technologies makes it possible to store more than 1 million kg of yarn and to automatically handle 3,000 
kg / hour (the equivalent of about 120 boxes of 25 kg). We have significantly reduced shipping delays and almost completely 
eliminated errors in preparing the material to be shipped.



46

Filmar and sustainability: open report 2022

5.1 - Projects and activities to improve
inclusiveness and encourage co-development

To increase and develop corporate skills in terms 
of traceability and transparency, Filmar takes 
part in the UNECE (United Nations Economic 
Commission for Europe) project for Transparency 
in the textile and leather goods sector, which aims to 
help the fashion sector to make informed decisions 
on the environmental and social risks of production, 
operating according to international standards.

Furthermore, for years Filmar has had the support 
of various foundations and non-profit organizations 
at heart, including:

- Fondazione San Zeno.
Filmar supports Fondazione San Zeno through 
donations to help people living in situations of 
hardship and difficulty in Italy and abroad;

- Fondazione Bambini delle Fate.
Filmar supports the Foundation to guarantee help 
for children with disabilities (in particular with the 
autism spectrum syndrome);

- Fondazione Near’s B-Live Project cultural 
initiative.
Filmar helps the project that supports young people 
suffering from serious diseases thanks to creative 
training programs based on art and fashion in 
collaboration with companies and fashion brands..

Filmar supports his town of residence, Zocco 
d’Erbusco, guaranteeing donations to the 
community. In particular, in 2018 Filmar donated two 
new defibrillators accessible to the public as part of 
the “Safe Hearts” project and financed a contract 
worth 800,000 Euros for the reconstruction of a 
part of the streets of the Municipality.
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The REACT project

Furthermore, in collaboration with UNIDO and other supply chain partners, we are engaged in the ReAct project for the 
regeneration of post-industrial denim waste.

We have entered into a supply chain partnership to test the creation of regenerated yarns starting from a 50% regenerated 
denim component.

The project involves the creation of yarns with mechanically recycled post-industrial waste with good performance on 
circular knitwear. This initiative has the following objectives:

- Increasing experience in the mechanical recycling of cotton sector.

- Creating links and opportunities along the value chain.
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The FASHIONTECH project

FILMAR, in partnership with CIOCCA SPA and Mod Security S.r.l., has undertaken an important R&D project funded by the 
Lombardy Region Fashiontech. The project, called Filati a Misura d’Ambiente, has a dual objective: to reduce waste thanks 
to the adoption of assembly-to-order and just-in-time production logics and to promote traceability and transparency of 
products thanks to the use of technologies cutting edge.



49

Filmar and sustainability: open report 2022

The project supported the reorganization of the production and logistic process between FILMAR (manufacturers of cotton 
yarns) and CIOCCA (manufacturers of high-end hosiery and knitwear) by using of RFiD technology provided by Mod Security 
to guarantee the traceability of processes and various transformations of the product.
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Cottonforlife is a social responsibility project that creates a transparent and responsible cotton supply chain for the production 
of yarns that favor a sustainable future.

Thanks to the supply chain collaborations and the partners who support the Cottonforlife initiative, it promotes responsible 
choices and approaches the consumer through new marketing and communication proposals.

The initiative takes the form of an innovative, ethical, supportive and sustainable Corporate Social Responsibility project.

An articulated program, promoted by the Filmar Spa group, created by Filmar Nile Textile in coordination with UNIDO and with 
the participation of ALEXBANK of the Intesa San Paolo Group.

With a focus on the planet, people and shared prosperity, the project aims to promote an environmentally friendly and socially 
responsible textile-cotton supply chain, while helping to promote sustainable fashion.

Promoted at the Milan EXPO, the Cottonforlife initiative and the activities carried out in the field were highly appreciated by 
local and international stakeholders, attracting, in 2016, the attention of the Italian Agency for Development Cooperation 
(AICS) and UNIDO (United Nations Industrial Development Organization).

5.2 - The Cottonforlife Initiative
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1500 farmers and 500 workers receive a fair remuneration.

400 women trained on sustainable cotton cultivation.

1500 people trained to protect themselves against exposure to harmful chemicals.
Private health policies for 500 workers signed to ensure good health and well-being.

134 agricultural schools and 150.000 students nationwide follow new agriculture curricula developed by 
Cottonforlife initiative.
200 students and 50 teachers trained on IPM and biological control.

1500 farmers trained to rotate crops.
6 organic cotton plantations activated through contact farming.

100 young people trained through dual system.

4500 sqm of solar panels installed;
750,000 kw of energy produced with an annual reduction of 245 tons of CO2.

private-public international partnerships activated with the participation of more than 30 entities working 
together for a more sustainable future.

15 young fashion designers trained in eco-design, upcycling and zero waste.

11 organic cotton yarns produced and marketed.
5 organic cotton yarns traceable from the seed.
1 collection of low environmental impact mélange yarns measured through LCA and traced using DNA marker.
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Cottonforlife promotes and cultivates the finest cottons in the world in Egypt following 
sustainable agronomic practices and organic regulations.

Cottonforlife has started in 2015 the organic cultivation of the highly prized Giza 45 
variety in collaboration with the Cotton Research Institute and thanks to the commitment 
of Egyptian farmers who have been dedicated for generations to this ancient and 
extraordinary raw material.

To guarantee demand and ensure fair economic returns for farmers, Cottonforlife has 
set up inclusive and lasting partnerships with the stakeholders of the production chain.

Cottonforlife is also committed, together with the UNIDO project “The Egyptian Cotton 
Project”, to promoting the Better Cotton Initiative in Egypt to ensure that a greater number 
of farmers are included in responsible and transparent supply chains.

Cottonforlife works to promote the best Egyptian cottons on the global textile and 
fashion markets.
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sustainable
cotton 

chemical
management

partnerships
with brands

research &
innovation

water &
energy

human and
child protection

education &
training

waste reduction &
circularity

INTEGRATED 
ACTION PLAN

5.2.1 - Cottonforlife action plan

An integrated action plan that allows you to support the cotton supply chain in all its phases, from cultivation to the finished 
garment. Cottonforlife collaborates upstream and downstream of the supply chain to promote responsible purchasing 
models.
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5.2.2 -  Cottonforlife brand

From an initiative to a new brand for sustainable fashion.

Cottonforlife gets closer to consumers by promoting products that meet global challenges and market demands. Quality 
products that last over time and that create real economic value, respecting the environment and people.

Thanks to the new hangtags with QRcode, Cottonforlife approaches the consumer to raise awareness and promote 
responsible purchasing choices.

 Thanks to the control of the supply chain, from field to shelf, Cottonforlife puts on the market a series of high quality, 
traceable and transparent yarns.
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5.3 - Memberships

Since 2012 Filmar has been part of the Consorzio Promozione 
Filati (CPF), an international consortium for the promotion abroad of 
the companies belonging to it. The Consorzio Promozione Filati is also 
the owner of the registered trademark Feel The Yarn which includes 
numerous initiatives, including:

- The Contest Feel The Yarn – international competition involving 
young fashion designer from the best Fashion Institutes and 
Universities;

- The Magazine Feel The Yarn – editorial product in which themes, 
trends, colors are proposed for each season, combined with the yarns 
of the consortium companies;

- The International Workshops Feel the Yarn – workshops organized 
in the main fashion cities, including London, Paris and New York;

Digital Platform www.feeltheyarn.it – online showcase of the products 
of the member companies.

The Consorzio Promozione Filati is made up of a group of Italian 
companies belonging to the knitwear yarn sector. Joining the 
consortium entitles Filmar and all CPF. associated spinners to take 
part in all the initiatives promoted by “Feel the yarn”.

Maddalena Gentile – winner, Feel The Contest 2020



Filmar and sustainability: open report 2022

57

 Furthermore, Filmar has been part of important 
commitments and associations in the fashion 
sector for years, such as:

- Associazione tessile e salute
- TF Traceability and Fashion

 For Filmar, respect for the environment and the 
community is essential for carrying out its activities.
Since September 2017 Filmar has been a member 
of the UN Global compact, supporting the 10 
principles relating to human rights, work, the 
environment and anti-corruption.

Since 2012 Filmar has been part of the Centro 
Promozione Filoscozia®, an association that aims to 
protect the brand and inform users, from companies 
to the final consumer, of the characteristics of this 
precious yarn.

Filoscozia® yarns are in fact gassed and mercerized 
and produced exclusively with the best qualities of 
extra-long fiber cotton.
Certified producers operate by sharing the ethical 
principles of sustainable fashion, guaranteeing eco-
compatible and socially responsible production 
chains.
Filoscozia® is suitable for any textile use: from 
circular to flat knitwear, for hosiery and weaving.

For the use of Filoscozia labels on garments, it is 
necessary to comply with a precise specification 
developed jointly and adopted by the Members of 
the Filoscozia Promotion Center Association.
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5.4 - Colorama 

Colorama Award is a competition created and promoted by Filmar with the aim of encouraging fashion, textile and design 
students from all over the world to develop innovative and trendy proposals.

Since 2016, every year participants develop, with their artistic sensibility and their talent, a capsule collection that expresses 
the latest trends in the search for color, fibers, blends and knit stitches.
The competition sees the participation each year of students from universities, professional institutes and fashion and design 
academies from all over the world.

For the realization of the projects, the Colorama web app is made available to the participants, a free, immediate, modern, and 
low environmental impact service. This app allows you to match the colors of Filmar yarns, test your own combinations and 
see them applied to the most varied evergreen themes of men’s and women’s sweaters and socks.

The announcement of the winners is held annually on the occasion of Pitti Immagine Filati in Florence and in virtual mode. The 
winner is awarded a prize of 2,000 euros and the creation of a garment inspired by his/her collection.
Colorama has created an important network that every year allows for the participation of a qualified jury of experts for the 
competition.

Over the years, prominent exponents of sustainable fashion were part of the jury, such as Sara Maino Sozzani (Vogue 
Italia), Michele Marazzini (Rede Group), Guido Capelli (Dondi Jersey), Matteo Ward (Wrad), Marina Spadafora (Fair 
Fashion Ambassador), Tiziano Guardini (Eco-Designer), Elisabetta Fiorani (Fashion Sociologist), Nicola Luccarini 
(Fashion Designer), Barbara Guarducci (Fashion Designer), Elisabetta Tolaini (Calzificio DePio), Niccolò Cipriani (Rifò), 
Benedetta Rossi Albini (Fashion blogger ), Barbara Pietrasanta (Triennale di Milano).
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Jointly with Istituto di Moda Burgo, Milan, Italy

The Fashion School 
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5.5 - A clear and transparent communication

In Filmar, the importance of satisfying customers on every level includes not only paying attention to the products that 
we develop with care to meet the needs of the fashion world, but also making sure to establish a lasting relationship with 
customers based on trust, through clear, transparent and responsible communication.
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We believe that a valid communication activity goes 
beyond mere commercial purposes and is also 
recognized by the promotion of contents aimed 
at creating awareness towards the consumer 
on issues related to environmental and social 
sustainability. For this reason, we are committed 
to ensuring that our marketing campaigns do not 
only concern our products, but also transmit our 
commitment to the planet and social well-being.

We have defined the communication strategy by directing it more towards the final customer, to be more B2C oriented, 
making hangtags available to our customers to help them convey the value, quality and low environmental impact of their 
products thanks to the use of Filmar yarns.
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Our marketing activities are realized through online and offline channels.

Filmar is present on the main social platforms such as LinkedIn, Instagram and Facebook.
Furthermore, we use the newsletter and blog tool on our site to keep our customers constantly updated on news regarding 
various topics: yarns, sustainability, corporate projects, etc.

@filmar @filmarnetwork@FILMAR NETWORK

www.filmar.it/blog
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Filmar also participates in the main trade fairs, such as Pitti Filati and Filo, as well as the numerous workshops organized by 
the Consorzio Promotion Filati in the main fashion capitals of the world.
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In addition, in the last year there has been a strong integration between the physical and digital dimensions, which has led to 
the birth of various digital platforms to connect exhibitors, buyers and journalists, creating new connections and business 
opportunities.

Filmar Live Digital Experience (FLDE)
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Feel The Yarn

Pitti Connect

Filo Marketplace
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“ I Colori Della Gratitudine ” , 2019 - Stefano Bombardieri

The Cotton Museum - Il Cairo

Dinner inside the new authomated warehouse

The Cotton Museum - Il Cairo

Dinner inside the new authomated warehouse

Filmar Gate - company virtual tour



Filmar and sustainability: open report 2022



Filmar and sustainability: open report 2022


	f6576691be5c083c078ad62d2811ef10b21029aedbe23f6254614441e83b5f6c.pdf
	f6576691be5c083c078ad62d2811ef10b21029aedbe23f6254614441e83b5f6c.pdf

